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Presentation

Moderator: Ladies and gentlemen, thank you for your patience. As the time has come, Money Forward, Inc.
will hold a web-based financial results briefing for Q1 of the fiscal year ending November 2022.

Thank you very much for watching today. This briefing will last approximately 90 minutes, including Q&A.

First, | would like to introduce our attendees: Yosuke Tsuji, President and CEO; and Naoya Kanesaka, Director
and CFO.

Next, | would like to inform you about the materials. The financial results and presentation materials were
disclosed on the Company's website today. This presentation will proceed in accordance with the financial
results presentation materials. The materials will be shown on the screen of this video streaming, but if you
would like to have a copy for yourself, please download it from our website.

Next, | would like to explain the agenda of today's financial results briefing. First, Mr. Tsuji, President and CEO,
will deliver his remarks and explain the financial results for Q1 of the fiscal year ending November 30, 2022,
in about 40 minutes. This will be followed by a question-and-answer session.

If you have any questions, please use the Q&A function in Zoom. Please ask your questions, along with your
name and affiliation, from the Q&A tab on your Zoom screen. We will be reading out your names along with
the questions. Only send in your question if you agree with this. Also, due to time constraints, we will limit
your questions to three per person. Any questions that could not be answered in the time available will be
answered individually after the briefing. We ask you for your understanding in advance.

We will first answer questions from analysts and investors for about 20 minutes. After that, we will answer
guestions from the media. This meeting is scheduled to end around 6:30 PM.

Now, Mr. Yosuke Tsuji, President and CEOQ, will give an explanation. Please go ahead.
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Tsuji: Good evening, everyone. Thank you all for joining us. | am Tsuji from Money Forward.
Now, | would like to explain the financial results for Q1 of the fiscal year ending November 2022.

This is the agenda.

The agenda includes a description of our business, highlights in Q1, followed by an explanation of the financial
performance of each business domain, other initiatives, and the guidance for the fiscal year ending November
2022 on and later.




MISSION

Money Forward.
Move your life forward.

VISION

Becoming the financial platform for all.

VALUE User Focus | Technology Driven | Fairness CULTURE Speed | Pride | Teamwork | Respect | Fun

First, let me describe our business.

This has not changed since the last time. We are a company with a very strong mission, vision, values, and
culture. Our mission is “Money Forward. Move your life forward.” And we operate our business based on the

vision of “Becoming the financial platform for all.”




Create a Sustainable Society Through Realizing Our Mission/Vision

We have set 3 priorities to achieve the SDGs targets.
We contribute to resolving financial issues for all and create society that drives challenge.

User Forward Society Forward Talent Forward
*  Provide services that solve financial issues . . «  Create diverse growth opportunities to
for a diverse range of users (corporates, * CP“‘”b“‘e to DX of society with draw out the potential of employees
sole proprietors, and individuals) diverse partners
. _ . + Management's commitment to member
«  Solve users' problems with technology and +  Promoting activities to realize a better development
design social system
. . i «  Create an environment that accepts
Promote investment in security to ensure *  Practice environmentally friendly diverse viewpoints regardless of gender,
the safety management nationality, age, and educational
background
SDGs Target

12 25 17 s
= H B

Foundations Supporting 3 Priority Themes
Penetration of Money Forward's Mission/Vision/Value/Culture

Governance that Balances Offense and Defense

In addition, while keeping in mind the three priority themes, or Three Forwards of "User Forward," "Society
Forward," and "Talent Forward" to achieve the SDGs targets, we will contribute to resolving financial issues
for all and create society that drives challenge. We are developing our business under this theme.

Expanding Business Field Through New Business Development and M&A
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As you can see, we are also expanding our business field through new business development and M&A.




Providing One of Japan’'s Largest User Base and Product Lineup in SaaS / Fintech Field

Money Forward Business Money Forward Finance Money Forward Home Money Forward X
icati < Personal Financial Digital Tr 'ormation of
Seas Applications for SaaS Marketing Financial Services Man’agemen]lnSEn/ices s .aHSf mation
Back Office Operations Platform Financial Institutions
Cloud service for back-office Provides Biob deferred # User: 12.8mn+ Fintech platform linking
operations (accounting/finance, HR, Japan's one of the largest payment billing and factoring Japan's No. 1 share”! individuals/corporates, financial
legal, and information systems) SaaS marketing platforms svites Foides online # Paying customer : 360K+ institutions and fintech companies
# Paying customer : 200k, approx. half operated by SMARTCAMP factoring service (n Aggregated Asset : ¥18tn*? Developed 74 services (including joint
of which are corporates. partnership with MUFG development)
59.9% 12.4% - 5.4% 14.4% 7.9%
(YoY+48%) ‘(VOV038%) (YoY+35%) (YoY+24%) (YoY+2%)
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* Graph shows the proportion of FY11/22 Q1 revenue
*1 See P.110 for details. *2 As of March 23, 2022. Total amount of financial assets that is aggregated in Money Forward ME and white-label services for individuals provided by Money Forward X

We are providing one of Japan’s largest user bases and product lineups in the field of Saa$S x Fintech.

Rapidly Expanding Business Opportunities Due to Changes in External Environment

Revised Hectronie Books Introduction of remote work Government's promotion

Mamte.nance‘Act/' amid COVID-19 pandemic of digitalization
Introduction of invoice

E '''''' Py %Eé T

Greater use Review of Digitalization
of open API Payment Services Act of salary payment

P,

Also, due to changes in the external environment, such as the revised Electronic Books Maintenance Act, the
introduction of invoice, or the introduction of remote work, business opportunities are expanding rapidly.




Developing Variety of Products Based on Common Core Technologies

Users J‘ég Corporates ;:»’ L.,‘ Individuals 47{;\ ?; Financial Institutions, etc.
h'ﬁ’ﬂ X% A24
SaaS Applications ‘ @ Money Forward Cloud & Money Forwiard ME & Money Forwird Fintech Platform

A A A A A A

tructure

Data analytics platform: Manage 55 analytics infras

Conducts reqular vulnerability

Commeon ID/authentication platform: Frovides common |05 and authentication across
Core Technologies

*1 Based on research by Money Forward, Inc. as of Feb 2022,

We are developing a variety of businesses, but what makes us unique is that we are developing a variety of
products based on common core technologies.
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Highlights in FY11/22 Q1

Paved the path toward Q1 Consolidated net sales SaaS ARR"
reaching full-year forecasts™
+37% YoY +40% YoY
Q1 results largely exceeded 1 2 9 .
initial forecasts™?, achieving a ¥4.76 billion ¥ .7 billion
record-high quarterly growth Growth was driven by ARR of corporate
3 custs in Business domain, which b
in SaaS ARR S

Inc. joining the Group).

EBITDA™/Gross profit Group employees Decided to Acquire

*5
¥(1.16) bitiion / Nexsol Co., Ltd.
t h I f th

1,389 members remalerslesgicn

¥3°14 billion in Money Forward ME
EBITDA excluding advertising expenses was
¥0.55 billion. Quarterly gross profit posted a
record high.

The number of employees increased by 130
inQ1.

*1 Full-year forecasts were ¥20.32 to 21.89 billion (+30 to 40% YoY) for net sales and ¥15.72 to 1684 billion (+40 to 50% YoY) for SaaS AR at FY11/22-end.

*2 Forecasts disclosed on January 14, 2022. Quarterly forecasts were ¥4.30 to 437 billion (+24 to 26% YoY) for net sales, ¥(2.4) to (1.9) billion for EBITDA, and ¥12.54 to 12.73 billion (+36 to 38% YoY) for SaaS AR at Q1-end. Forecasts were revised upward on
March 1, 2022 to ¥4.65 to 472 billion for net sales (+¥0.35 billion vs. initial forecasts) and ¥(1.6) to (1.1) billion for EBITDA (+¥0.8 billion vs. initial forecasts), and ¥12.64 to 1283 billion for Saa$ ARR (+ ¥0.1 billion vs. initial forecasts).

*3 See p.92 for the definition of SaaS ARR. *4 EBITDA = Operating + Depreciation and ization + Tax expenses included in operating expenses + Share-based remuneration expenses *5 See p.62 and 63 for details.

| will now move on to an explanation of the highlights in Q1.

We have listed six highlights in Q1.

We believe we got off to a very good start in Q1. This was well above our initial forecast and was the largest
quarterly SaaS ARR growth in our history.




As | mentioned last time, the ARR of Saa$ is a major focus of ours. | think we are off to a good start by growing
the largest SaaS ARR in our history.

Consolidated Q1 sales increased 37% YoY to JPY4.76 billion. SaaS ARR increased 40% YoY to JPY12.9 billion.
In particular, looking at the Business domain, the ARR for corporate customers grew by 47%, driving growth,
and even excluding the impact of HiTTO, which joined the Group in the previous quarter, the growth was a

strong 40%.

EBITDA was a loss of JPY1.16 billion. Excluding advertising expenses, the figure was a positive JPY550 million.
Gross profit was also the largest in the quarter at JPY3.14 billion.

The number of consolidated employees increased by 130 to 1,389 due to steady progress in hiring.

In the Home domain, Next Solution, a provider of FP consultation services, has also decided to join the Group.
We will provide more details later.

These are the explanations one by one.

1
Consolidated Net Sales Continued to Grow Rapidly in Q1, Increasing by 37% YoY

Growth was driven by net sales of Business domain, which rose by 46% YoY.

(¥ mn)
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Smartcamp Co,, Ltd. which provides [190] 620
BOXIL joined the Group .
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* The aggregate of net sales of each domain do not necessarily correspond to consolidated net sales as net sales of *Other” are omitted from the graph

*1 Net sales from premium charges of Money Forward for XX, which targets financial institutions, have been revised retroactively since charges will be recognized in X domain from FY11/22. Net sales from premium charges of Money Forward for XXin
FY11/21 Q4 stood at ¥12 million (¥(12) million in Home domain and ¥12 million in X domain), and does not impact consolidated net sales

*2 The net sales arowth rate of Business domain excluding the impact of the acauisition of HITTO Inc. was 43% YoY. Net sales of HITTO Inc are consolidated from FY11/22 Q1 (for two months starting from January)

As you can see, looking at each domain, the Business domain increased 46% YoY. Home domain increased
24%. X increased 2%. Finance increased 35%.

X has stalled a bit, in part because the previous fiscal year was good, but other domains are growing steadily.
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SaaS ARR™ Achieved Strong Growth, Rising by 40% YoY

ARR of corporate customers in Business domain increased by +47% YoY.™
ARR of sole proprietors also achieved accelerated growth of 35% YoY.

(¥ mn) HITTO Inc. which provides &
B Home :Premium Charges HITYO jolned the:Group
12,000 W Business Sole Proprietors 1,227
B Business :Corporate 10,507 [2E3]
R&AC Co, Ltd. which provides
10,000 i
BX Reaurring Revenue V-ONE Cloud joined the Group
v
DOFinance Recurring Revenue
80005 Price plan changed
+47%
Knowledge Labo, Inc. which provides
Manageboard joined the Group 5,924
6,000 4
Klavis Inc. which provides
STREAMED joined the Group
4000 V. 3,535
+35%
2000 1734
an
il +24%
0 455
Q1 Q2

Y1117 FY11/18 FY11/19 FY11/20 FY11/21 FY11/22

*1 *Business: Sole Proprietors” is revenue from services for sole proprietors in Money Forward Cloud. *Business: Corporates” is revenue from services for corporate customers, including Money Forward Cloud, STREAMED, Manageboard, V-ONE Cloud, Money
Forward Certified Member System and HiTTO. In order to adjust for seasonal factors of STREAMED, its MRR is calculated as one-third of the revenue from STREAMEDin Q1 and Q2 of each fiscal year. From FY11/22, adjustments will also be made to Q2
figures, which are seasonally affected by tax returns. Non-recurring revenue of each business and net sales of SMARTCAMP Co, Ltd. are not included. Figures for Finance domain include monthly fixed fees, and settiementand associated fees of Money
Forward Kessai. See p.92 for the definitions of ARR, MRR, etc. Net sales from premium charges of Money Forward for XX which targets financial institutions, have been revised retroactively since charges will be recognized in X domain from FY11/22. ARR
from premium charges of Money Forward for XXin FY11/21 Q4 stood at ¥47 million (¥(47) million in Home premium charges and ¥47 million in X recurring revenue), and does not impact consolidated ARR

*2 Increased by 40% YoY excluding the impact of the acquisition of HITTO Inc.

In addition, regarding the SaaS ARR, the corporate ARR portion is growing strongly, as you can see. It is also
the tax filing season for sole proprietors, so | think we can say that growth is accelerating here as well, with a
35% YoY increase.
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Gross Profit and EBITDA (Quarterly Trend)

Gross profit margin was 66%. (Gross profit margin after adjustment’ was 70%.)
EBITDA excluding and including advertising expenses were approximately ¥0.55 billion and ¥(1.16) billion, respectively.

( Gross Profit ) l EBITDA™2 ]
(¥mn)  CiGross Profit MGross Profit Margin (¥mn) CEBITDA [IEBITDA (excl. advertising expenses)
% 7186 0

= 0% g% - FY11/18 FY11/19 FY11/20 FY11/21 Y22

3200
C 130 4@ @ Q3 Q4| Q1 @ @ Q4 far @2 @ 04| Q@ @ Q| a
1017
2800 60% 910
900

2400

—- 547
500 398 355 rp3si
2,000
ot 40% 1sz
w ] & 2
1,600 14H B =

J - T "
ol 1. ) PJP
o784 g2 /55
1.200 & [ nso0 1% 2z;1 234 amr
7] « zz1 £260

83| {4l F 20% £4T78 478/ 4607421
800 \700
4 " A
= /1,100 921 1923
. AR 10 L ) N ) (| A1,159
Q Q@ Q3 Q4|Q Q2 @ Q4fQ Q@ Q3 Qa1 @2 @ Q| 21,500
FY11/18 FY11/19 FY11/20 Y1121 FY11/22

* Bolh 3 sales and cost of sales because net sales and fees related to IT introduction subsidies are excluded as it has seasonality. When ADXL executes the advertising operations of the Group, the costs are recorded as cost of sales. (i.e. Net sales at ADXL
costs at Group are offset in the process, and ADXL's purchase costs for advertising media are recorded as cost of sales in consolidated PL). Such ADXL's costs (¥68 million) are excluded from cost of sales in 1Q.
z EBITDA Operating profit/loss + Depreciation and amortization + Tax expenses included in operating expenses + Share-based remuneration expenses

Gross profit margin was 66%. Gross profit margin after adjustment was 70%.

There is a group company called ADXL, which is a part of the advertising operation of the Group, and the
relevant advertising expenses in the advertising section are included in the cost of sales. Therefore, the gross
profit margin after adjustment was 70% excluding this.




EBITDA excluding advertising expenses was JPY550 million, and overall EBITDA including advertising expenses
was a loss of JPY1.16 billion. We stepped up our investments significantly in Q1.
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Breakdown of Expenses (Cost of Sales & SGA)

Bolstered aggressive investments in Business domain (for advertising and personnel expenses) to drive growth.

(¥mn) WPersonnel Expenses

6500 W Subcontract Expenses 6,395 Advertising expenses

B Comission Fee f + Aired TV commercials of Money
6,000 / Forward Cloud and Money

ORents / Forward MEto raise brand
S0 Qoth / recognition

“ S,OOQ +Continued to aggressively invest in

5000 D Advertising Expen 4,549 / advertising related to Money

Forward Cloud, an area achieving

4,500 solid customer acquisition

4,000

3,500
Subcontract expenses

+ Increased as a result of
subcontracting development in X
and Business domains

3,000

2,500

2,000

1,500
Personnel expenses

* Increased personnel mainly in
Business domain.

1,000

34
500

FY11/18 FY11/18 FY11/18 FY11/18 FY11/19 FY11/19 FY11/19 FY11/19 FY11/20 FY11/20 FY11/20 FY11/20 FY11/21 FY11/21 FY11/21 FY11/21 FY11/22
Q1 Q2 Q 4Q Q1 Q2 Q3 4Q aQ Q2 Q3 Q4 Q Q2 Q3 Q4 Qi

* “Other” includes IT introduction subsidy fees, taxes and dues, communication expenses, 9 g expenses, of goodwill, , and fee expenses.

Here is a detailed breakdown of expenses.

The major increase was JPY1.7 billion in advertising expenses, including TV commercials to gain recognition
and online marketing investments.

Personnel expenses are also increasing, especially in the Business domain.
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Q1 Results vs. Initial Forecasts (Net Sales and SaaS ARR)

Both net sales and SaaS ARR outperformed initial forecasts owing to accelerated adoptions of Money Forward Cloud
(recurring and non-recurring revenues of Business domain) and steady progress made in the accounts receivable financing
business of Money Forward Kessai, Inc. (non-recurring revenue of Finance domain).

[ Net sales ] [ SaaS ARR ]
M Home :Premium Charges B Business :Sole Proprietors
M Business domain BHome domain mBusiness ‘Corporates DX Recurring Revenue
Gy | TAeaEn REtnancedomain - - i) DOFinance Recurring Revenue
5,000 4,756 Finance domain 14,000
4,299 - Ex ns by : 12545 12,904
o ~4,368 enhancing t ing and 12,125 e
ire in the acco 5750 782
4,000
3500 10,000
3000 Business domain
- Recurrin non-rect 8,000
2,500 8,727
o 6,000
2,000 progress in adoptions of
Money F Joud by
1,500 corporate cu ers. 4,000
1,000 - Also, made steady progress in
acquisitic sole 2,000 1264
500 proprietor users during the tax
retum period 1,800
0 0
Initial Forecast Actual Results Initial Forecast Actual Results

* Figures for initial forecasts are those disclosed on January 14, 2022

This is a comparison with the initial forecast.

We had expected sales of JPY4.3 billion at the maximum, but as a result, we were able to increase our sales
to JPY4.7 billion.

The two main factors were that the Finance domain performed better than expected, and the Business
domain saw a strong increase in the adoption of Money Forward Cloud for corporate customers and an
increase in the acquisition of sole proprietor users during the tax return period.

Also, the SaaS ARR was estimated to be up to JPY12,729 million, but it has also been raised to JPY12,900
million.

10



Q1 Results vs. Initial Forecasts (EBITDA)

EBITDA stood at ¥1,159 million (+¥741 million vs. the upper end of initial forecasts) since net sales exceeded initial guidance
and personnel expenses came in lower than guidance, although we continued to actively recruit personnel and strengthen our
organizational structure.

DOEBITDA

Initial Forecast Actual Results

1,159

1,900
~/\2,400

-3,000

* Figures for initial forecasts are those disclosed on January 14, 2022

This is EBITDA compared to the initial forecast.

We had anticipated a figure of negative JPY1.9 billion to negative JPY2.4 billion, but it has been raised to
JPY1.159 billion.

Personnel expenses were slightly lower, mainly because we had drawn up a fairly large and aggressive hiring
plan for personnel expenses. In the mid- to long-term investment, we have added 130 employees with
sufficient growth potential, and we would like to step up our hiring so that we can hire more aggressively and
firmly for the full year.

11



Employees™

17

Recruiting progressed steadily, mainly in Business domain, with an addition of 130 employees in Q1.

(# of People)

1,400 4

1200 4

1,000 o

800 -

400 4
29\
200 4

151

M Business
W Home
@x

B Finance

D Other Engineer/Designer

865

1,259

1,389 Major Changes from FY11/21-end

132

126

197

Other Engineers and designers

207 * Increased by recruiting engineers and
designers.

86

132

DO Corporates
691
74
394 92
38—
241
10
0
11/17 End 11/18 End 11/19 End

11/20 End

11/21 End

Money Forward Business

* Bolstered hiring centered on Money Forward
Cloud.

« Mainly employed new personnel in sales and
customer success for products targeting
medium-sized companies.

02/22 End

* “Other Engineers/Designers” include the CISO Dept, CTO Dept,, Account Aggregation Dept. and Money Forward Vietnam, Co,, Ltd. “Corporate” includes CEO’s Office, Corporate Planning Dept, Accounting Dept, Legal and IP Dept, People Forward Dept.,

and Public Affairs Office.

*1 Includes executive officers who do not serve as directors.

This is the number of employees.

With 1,389 employees, | believe that we are getting better at recruiting. A good group of people have joined
us, and now the theme is onboarding and instilling a culture. | and other members of the management team
are devoting a lot of time to cultivating this culture.

An organization usually collapses when it includes this many recruits, so we are very careful about this.
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Balance Sheet Items

Cash and deposits decreased mainly due to payments associated to the M&A of HiTTO Inc. (¥1,999 million).
We will continue to make active investments for business growth.

(¥mn)
Short-term borrowings"!
Current Liabilities 6,580

17,003

1,751

Long-term borrowings
2,079

Purchased
receivables’
5,515
Goodwill
4847 Non-current
Investment Securities Ass

5,379 o

Software 15,917
3,745

Assets Liabilities / Net Assets

*1 Related to Money Forward Kessai, Inc.

Balance sheet items.

Current portion of long-term borrowings

18

Cash and deposits decreased mainly due to the payment of JPY1,999 million in consideration for the M&A of

HIiTTO. We believe that we will continue to execute aggressive growth investments.

The above is an overview of the entire company.
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Business domain

Highlights in FY11/22 Q1

Q1 net sales
¥3.43 billion

YoY
+46%

Total/corporate paying customers
201,000+ / 93,000+

YoY

+30.7% /+27 1%

Total/corporate ARPA
¥49,561 / ¥93,031

YoY

+11.0% /+15.4%

Increased by 43% YoY excluding the impact of
the acquisition of HITTO Inc

Corporate ARPA excluding ARPA of H/7TTOwas
¥88,727 (+10.1% YoY)

Ratio of ARR of
medium-sized companies™
to total corporate ARR

30%+

Gross margin rate of
SaaS applications for
back-office operations"

80.9%

Gross profit of SaaS applications for back-office
operations was ¥2.3 billion. (Revenue: ¥2.8 billion)

Customer churn rate™
(12-month/3-month average)

1.5%/1.3%

*1 Medium-sized companies refer to corporate customers (excluding professional service firms), mostly with 30 or more employees, that have deployed our services via field sales or partner sales

*2 Total of Business domain exduding SMARTCAMP Co, Ltd. Calculated based on the definition for typical global Saa$ companies. Costs include commurication expenses and system usage fees related to product development, depreciation of software
assets, server fees including for AWS, AP| connection fee, and personnel expenses related to customer support, service infrastructure, and operators of STREAMED.

*3 Averages of the 12 months and 3 months up to February 2022

Following are the highlights of Money Forward Business. These are highlights of the Business segment.
An important number to watch is the number of paying customers and ARPA.

The number of paying customers exceeded 200,000, an increase of 30.7% YoY. The number of corporate
paying customers has also been growing very rapidly, with an increase of 93,000 users or 27.1%.

The overall ARPA was also JPY49,561, an increase of 11%. In particular, corporate ARPA is growing to
JPY93,031, an increase of 15.4%.

HiTTO is a service with a high unit price and high ARPA, so the ARPA has increased with the addition of HiTTO.
Excluding HiTTO, corporate ARPA was JPY88,727, an increase of 10% YoY. Currently, cross-selling and large-
scale projects are on the increase.

Ratio of ARR of medium-sized companies to total corporate ARR is 30%, steadily increasing.

Also, gross margin rate of SaaS applications for back-office operations is 80.9%. Since we are engaged in a
variety of projects, we estimated the figures by cutting out that part only.

In addition, the customer churn rate is 1.5%. The three-month average is 1.3%, which is within the expected
range, although it is inevitably larger in the tax filing period.

These are the key points.

14



21

Quarterly Net Sales of Business Domain

Increased markedly, growing by +46% YoY. In particular, growth was driven
by recurring revenue of corporate customers, which rose by 43% YoY".

(¥ mn)
HITTO Inc. which provides
1500 |  WRecurring Revenue(Sole Proprietor) HITTO joined the Group * 3434 (YoY)
B Recurring Revenue(Corporates)
3,017 +87%
3000 b M@ Net Sales from SmartCamp
DO Non-recurring Revenue 2,567 2,618 +38%
R&AC Co,Ltd. which provides
2,500 V-ONE Cloud joined the Group 2,357 E
v 2203 ﬂ
Smartcamp Co, Ltd. which provides A
2,000 BOXiL joined the Group v 1,862
428
Price plan changed
— Knowledge Labo, Inc. which provides L
Manageboard joined the Group +43%
v
Klavis Inc. which provides
1,000 STREAMED joined the Group
v 715
533 wsm 1,039/1.08
500 272 354 401
ﬁ 536
+32%
0 w E 8 o7 M 105 227 [ 259
Q1 Q2 Q3 Q1 Q2 Q3 Q4 Q3 Q4 Q2 Q1 Q2 Q3
FY11/17 FY11/18 FY11/19 FY11/20 Fy11/21 FY11/22

* *Recurring Revenue (Sole proprietors)” is the revenue trom services for sole proprietors in Money Fonward Cloud *Recurring Revenue (Corporates)” is the revenue from services for corporate customers, including Money Forward Cloud, STREAMED,
Manageboard, V-ONE Cloud, Money Forward Centified Member System, and HiTTO, Non-recurring revenue primarily consists of sales from IT introduction subsidies, sales from initial implementations of Money Forward Cloud and V-ONE Cloud mainly by
medium-sized companies, sales from consulting by Knowledge Labo, Inc, and sales from card payment fees in Money Forward Pay for Business

*1 The growth rate of “Recurring Revenue (Corporates)” excluding the impact of the acquisition of HITTO Inc. was 39% YoY.

The following pages will explain the details of each.

Recurring revenue for corporates and sole proprietors is growing strongly.

22

Accelerated Growth in Number of Paying Customers and ARPA™

Net growth of sole proprietor users accelerated, with the number of paying customers up 30.7% YoY. Corporate ARPA, including
ARPA of recently acquired HiTTO Inc,, rose by 15.4% YoY. Even without including HiTTO Inc., corporate ARPA increased by 10.1%
YoY (owing to partial price plan revisions for medium-sized companies and growth of STREAMED for SMEs).

[ Paying customers’ ] [ ARPA'2 ]
( ) (¥ )
(# of Paying Customer) 1.8k Yo, ) (Yov
(Yo¥ 15%) +15.4%
WSole Proprietors 100,000
Acquisition . 201669 +30.7% e COrporates 93,031
200,000 IR CompoRites of HITTO ' g Acquisition of R&AC
200,000 90,000 v 83,1M 83,28 Corporate ARPA
12« s 183,303 — 80,587 ' 80954 excluding HITTO:
J f ¥ v 1% Ve
Acquisition of 166,597 80,000 — 73,542 75.032 88,727 (+10.1% Yov)
REAC 154,261 68337
150,000 142,214 +27.1% 70,000
128,569 joare
17,644 123,617 & 60,000
B 49,561 +11.0%
50,000 42537 43,864 44,630 45,494 44,731%
100,000 39,488 40,571 41416 = ——g—
40000 | ==
30,000
50,000 +34.1% 5566
20,00
[13.274 13139 12378 11,992 11,821 11,640 1,827 11651 1,523 N7I5 (6
10,000
0 0 A
FY11/19 FY11/20 FY11/20 FY11/20 FY11/20 FY11/21 FY1V/21 FY11/21 FY1121 FYNR2 FY11/19 FY11/20 FY11/20 FY11/20 FY11/20 FY11/21 FY11/21 FY11/21 FY11/21 FY11/22
Q4End QlEnd Q2End Q3End Q4End QlIEnd Q2End Q3End Q4End Ql1End Q4End Ql1End Q2End Q3End Q4End QIEnd Q2End Q3End Q4End Ql1End

*1 The number of paying customers who are sole proprietors is the number of those who pay for Money Forward Cloud services catering to individuals. The number of corporate paying customers indude business corporations, and professional service firms
and their clients that pay for services catering to corporations, including Money Forward Cloud, STREAMED, Manageboard V-ONE Cloud and HiTTO, as well as professional service firms that pay for Money Forward Cloud Certified Member System.
SMARTCAMP Co, Ltd. is not included in the figures above

*2 ARPA: 12 times the monthly recurring revenue of Business domain in the last month of each term (ARR), divided by the number of paying customers. See p.92 for detailed definitions.

This is the number of paying customers.

On the left is the number of paying customers. As | explained earlier, we are now in the process of accelerating
growth, with positive 34% and 27% respectively.
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ARPA for corporates was JPY93,031, or JPY88,727 excluding HiTTO. We are currently seeing a 10.1% growth
due to price revisions for some medium-sized companies and the strong performance of STREAMED.

Business domain

Our Customers (1/2)

Money Forward Cloud Accounting Plus users increased steadily.

[ Corporates using Money Forward Cloud Accounting Plus (Examples)
EY 2 ©SmartHR
Gojo& Company, Inc. 7~ funds
0 SOMPO LIGHT VORTEX STransa

) TENTIAL

@H=pEs

¥ iNV..c

- SERFE S TR

These are our customers.

b INSIGHT

219:239

IMA

S

BEEREMRTRY

S CAMPFIRE

% Schoo

Japan
Digital
Design

P TP
= Direct Sourcing

TRUST
==L CITY

@)

HSLOGAL

23

.... SEmMn. inc.  @Rassaeas-aroosamtes
Chatwark
Azeals Birdman FII7=hS5

RECEPTIONIST  « Al Robotics () F-CoDE

- (*)
= STADIUM RV, SAKURUG

P LPIXEL @ Balus Genext

[y

R & AVILEN

5 Hufzper pq: uaretng apsieations -4\ tomation

The number of Cloud Accounting Plus users has been steadily increasing, and as you can see, we have some

great companies using it.
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Business domain

Our Customers (2/2)

Expanding the client base that includes listed companies, medium-sized companies, and companies preparing for IPO.

[ Corporates using cloud payroll, attendance, expense, social insurance, V-ONE Cloud, HiTTO etc. (Examples) J

/EON CASIO  PyuS KOBELCO giftee ,,i;

> S LKE JAFCO ONWARD-  ADVANTEST  Winghrcls 090 \warami

§ & LIVESENSE A MITSUBISH =5ttt Q FAMEBERE 2, IHREEE

3

- - W Wantedly %% Chatwork UZABASE % SPACEMARKET 4§55/
Mothes Sun* Dteedfoce EYRY  Smiroras  OMakuake  Retty 9

[Pcrooi ¥7ASONA Mauwsn gy MiddleField .2 . Orion @

Medium-sized,
Pre IPO

FuliCa Pocket

* Market segmentation of listed companies is based on the market segmentation of the Tokyo Stock Exchange prior to April 3, 2022

-
- T ™ ) g . EFAD
@ Adacetech  PRTable E; (o &S Synspeciive  SAMURAL O AFEHE vemodei we JTB#R BRRITHE
wtroscala () cocoN Timee #ssanrs1rn-7 [®» RevComm +Automation (@ i‘egaseed | Ver

Bellinms  SCAMPFIRE & TORE Ougorviy QWX Shachicori PRy CERI" emsrerse

In addition to accounting, these are examples of corporates using cloud payroll, attendance, expense, social

insurance, V-ONE Cloud, HiTTO, et cetera.

| believe that our products have grown to be used by a wide range of customers, from companies listed on

the First Section of the Tokyo Stock Exchange to mid-sized companies preparing for an IPO.

These are the topics for the Business domain.
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HOME domain
26

Quarterly Net Sales of Home Domain

Q1 net sales grew by 24% YoY to hit a quarterly record high.

mm Net Sales from Premium Charges

(¥ mn)
800 [—JNet Sales from Finance-related Services
[ Net Sales from Media/Advertising (YoY)
700 681
639
608 620
. 67| +3%

Introduced Annual 51
lan of

500 Premium Charges

H i 55| .188%
129}

400

497
466 444
390 393
361 368 E
0
3m 299 293 Lo
300 261 172 103 L
211 212 H H
200 | 172 E .
73
320
254l 264 277 %
100 I 160 194 JB207 218 1236
154
105 [l 125 136
0
Qi @ o |a @ a o Q2 a4

Q2 Qi Q2 Q3 Q4 Q1 [oF] Q2 Q3 Q4 Q1
FY11/17 FY11/19 FY11/20 Fy11/21 FY11/22

460
413 [l 418 Q440 +26%

FY11/18

*1 Net sales from financial services include revenues from Money Forward Financial Planning and Money Forward Fixed Cost Review.
* Net sales from premium charges of Money Fonward for XX, which targets financial institutions, have been revised retroactively since charges will be recognized in X domain from FY11/22

Next, | would like to explain the domain of Money Forward Home.

This is growing steadily, and net sales grew by 24% YoY to hit a quarterly record high.
27
Number of Total and Paying Users of Money Forward ME

The number of total users continued to increase, topping 12.8 million™, with the number of paying users growing steadily, up
24% YoVY.

(# of users) = Number of Paying Customers === Number of users (# of Paying Customers)
14,000,000 450,000
12.8m
400,000
12,000,000 363k+
350,000
10,000,000
300,000
8,000,000 250,000
6,000,000 200,000
150,000
4,000,000
100,000
2,000,000
50,000
0 0
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Qi Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1
FY11/17 FY11/18 FY11/19 FY11/20 FY11/21 FY11/22

*1 Number of users of Money Forward MEin Home domain, which is the total number of app downloads and web registrations of Money Forward ME The number of users of services for finandial institutions provided in X domain, which was induded in the
past, is not included.

This is the number of Money Forward ME users.
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This positive 26% is for JPY460 million out of JPY681 million. It has been growing steadily, not greatly, but
growing in a straight line without dropping significantly. The number of users has increased continuously to
12.8 million, with 363,000 paying users.

HOME domain

Continued to Enhance User Experience in Money Forward ME

no
o

The service has evolved into a platform that seamlessly transfers customers to financial services by capitalizing on asset data,
totaling 18 trillion yen™, and household income/expense data.
PFM function Budget management

Visualizes household accounting book  Visualizes actual expenses vs.
(income and expenses) for the current  budget by category through setting

Financial services
Sends customers to various related services.

Asset management function
Lists total assets and breakdown by

i Planning to reinforce data connections to
asset type by_connectlng tovaros month based on automatically a monthly budget for each category f 9
financial services. : . : 3 urther address financial issues.
acquired data and manual entries. in fixed and variable costs, according
Categorizes expenses. to users’ monthly savings target.

2022845 r ~
B

= ¢ Ao < 3
an ¢ - V80,000 2022447 /4

¥4,100,000
- Automatic Advice on PFM Financial
ITh v g investment planning
stse 4 w
*100000 ¥60,000 =
— Electricity Hometown Insurance
o ro. ¥100.000 = plan review tax donation policy review
~
@ Ke-me. uuae V200000 - X
0 ®
® i mw . e va00m — ¥40,000 \
b o EEEmm——————0
R 00000 o s — i Seminar info Job change Tax return
oo oma . iz ¥40,000
L t
: ¥100000 Sixea ¥20,000 i
@ vt © == ¥20,000 ey
@ #ia xmm "@ TERMATE > LERTEESTT
i 4t & a A 4 @® m A MONEY PLUS

*1 As of March 23, 2022. Total amount of finandial assets that is aggregated in Maney Forward MEand white-label services for individuals provided by Money Forward X

We have continued to make considerable UX improvements.

Money Forward ME currently receives user data, including asset data totaling JPY18 trillion and household
income/expense data, for asset management function, PFM function, budget management and financial
services. Based on such data, we are now working to send customers to finance-related services in a way that
will benefit users.
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HOME domain

Updated Asset Management Functions for Paying Users of Money Forward ME

29

To supplement the screen listing all assets, added a function that visualizes the performance of individual stocks, including

valuation gain/loss and price fluctuations.

< #st (Rw) s I
128 6x8 AL =mn
e - TE—TAT—K h=FLT—I K
Z vy ETF
¥800,000
. °

J—K k=%, ¥800,000
5 ETF

¥100,000

4> 7IKABU

0 Wvr—727—F 5 ‘V?OO“Z?O

rans
R Em
FANNNE
ReEw

wEY

20221856
FEE VE30,000
R | ¥720,000

¥760,000

¥17,343

¥18,763

7,343

Users can now grasp the status
of their assets in more detail
by checking daily price
movements and past
performance of each stock.

Just recently, we have updated the asset management function for our premium members.

For individual stocks, users can see the amount purchased and the current valuation. With a clear view of
valuation gains and losses, we think that the update has received a good reputation from users immediately.

The above is the explanation of Money Forward Home.
Quarterly Net Sales of X Domain

Net sales increased by 2% YoY, with recurring revenue rising by 16% YoY.
Recurring revenue is expected to grow at an accelerated pace toward 2H.

(¥ mn) 620
o0 | MRecurring Revenue [
Non-Recurring Revenue
508 (YoY)
500 4 ]
452 £eb
400 370 4444 383 377
340
317
300
300 272 259 192 (9%)
{3 204

173

200 170| iso
133

103 106 (94| 103
100 53] AL 191 it +16%

74l 83 [l 20 [l 55 |l 57 | o2 102 |Q'°°
0

Q| Q@ @ o | @ Q Q4 Q@2 @ o | a

Y1117 FY11/18 FY11/19 FY11/20 Fy11/21 FY11/22

* Net sales from premium charges of Money Farward for XX, wihich targets financial institutions, have been revised retroactively since charges will be recognized in X domain from FY11/22

Next, | would like to explain Money Forward X.

31
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The X domain struggled slightly, as expected, with 2% of sales YoY. The previous year saw very strong non-
recurring revenue growth, and the recurring revenue itself has grown by 16%. However, we expect the
recurring revenue to grow more in H2, and H1 is currently in the process of planting the seeds.

32
Driving Digital Transformation of Banks and Their Customers via Money Forward Fintech Platform

Platform that can accumulate and analyze asset data and settlement data for corporate financial services and link them to
third parties.

@ Money Forward Fintech Platform

Services for
customers

Bank A
Passbook app

Corporate portal Other apps

Lending LPS

[ Bank B ] [Securities company C]
Deliver

Connected services

Services of partner companies
service 2 call model service
anives Data analysis platform (X Insight Marketing)
Analysis platform ysis p g
Accumulate Database (X Cloud Storage)
Cloud
o T B

Account aggregation platform

Collect (X Business Aggregation)

Aggregation platform

Connected services

(2,590+")

Banks, securities, credit cards, electronic money, debit cards, points, e-commerce sites, etc.

*1 As of February 28, 2022

As for what we are working on, we continue to promote DX for financial institutions and their users through
the Money Forward Fintech platform.

33
Continued Expansion of Service Lineup

Number of services reached 74 in response to heightened demand for digital transformation among
financial institutions.

[ Number of services™ ] [ Major co-creation projects for individual customers ]

LIF42 IV E-Tp—

Jointly developed an advising function of the app

décomo

74
7 ; 2
for customers registered for loan service
63 e
59 VRo—&
Co-developed a PFM app linked to various NTT dacomo
DOCOMO services
45 ", "
au PAY “Money Management
Jointly developed a function for managing accounts m
29 information in the au PAY app i
OneStock
Asset management app that supports users' future asset
formation through visualization of asset lives, centralized  NOMURA
asset management and asset diagnosis functions.
TIT Minna no Ginko

Offering the account aggregation function to their
official app. Support Ul/UX design to meet customer
end needs.

FYyunz FY11/18 FY11/19 FY11/20 Fy11/21 Fy11/22 Q1
end end end end end

III Minna no Ginko

*1 Number of services provided by X domain; X domain customers include non-financial institutions such as NTT DoCoMo and KDDI.

The number of services offered are currently 74.
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Our services are steadily expanding in response to the growing DX needs of financial institutions.

Enhanced DX Solutions for Corporate Customers of Financial Institutions,
Aiming to Raise the Ratio of Recurring Revenue to Total Sales to 60%

To sustain strong growth, we aim to raise the share of services for corporates among total net sales to over 30% (vs. 10% in
FY11/21), and the share of recurring revenue to over 60% (vs. 36% in FY11/21) by FY11/24.

In-house
/
Joint
Development

Unit

| S

Corporate Portal

Membership portal site for
corporate and sole-proprietor
customers; jointly developed with
NTT DATA

BFM

(Business Financial Management)

Service for corporate customers
of financial institutions

DXF (DX Portal for SMEs)

A portal service for SME customers of
financial institutions to support their DX.

Centralized management of information on deposits
and withdrawals/deposits in multiple accounts

Ability to conduct wide-ranging transactions,
including the review of electronic documents

Creates customer cantact paints online

Centralized management of information on deposits
and withdrawals/deposits in multiple accounts

Automatically updates account balances and
statements

Enables download of statements in CSV format

Digital services with comprehensible and intuitive
user interface and experience (Ul and UX) for daily
operations, including communication tools, and
workflow and attendance management

Bank of Yokohama, Hokuriku Bank, Nishi-Nippon
City Bank, Senshu lkeda Bank and San-in Godo
Bank

Okazaki Shinkin Bank, Kyoto Shinkin Bank and
Tama Shinkin Bank

Senshu Ikeda Bank, Iyo Bank, Gunma Bank, Bank of
Saga, Shikoku Bank, Shizuoka Bank, Joyo Bank, Daishi
Hokuetsu Bank, Tama Shinkin Bank. Chiba Kogyo
Bank, Chugoku Bank, Tokushima Taisho Bank, First
Bank of Toyama, Nagano Bank, Nishi-Nippon City

Bank, Hachijuni Bank, Hirogin Holdings, Fukuho Bank,

Yokohama Shinkin Bank, etc.

34

T4 T4

(Online Service of THE BANK OF FUKUOKA)

Providing a data aggregation technology
of multiple financial institutions.

Corporations and sole proprietors who do not
have an account with the Bank of Fukuoka can
apply for loans

Businesses are able 1o raise their funds online
smoathly

*1 Regarding DXF, a DX portal for SMEs, finandial institutions that have decided to introduce or are considering introducing it are listed as lients.

Fukuoka Bank

In particular, we expect growth in H2 in DX solutions for corporate customers of financial institutions.

As | mentioned last time, we are currently engaged in product review and development in order to raise the
share of services for corporates among total net sales to over 30%, and the ratio of recurring revenue to total
sales to over 60% in the fiscal year ending November 2024.

Finance domain

Quarterly Net Sales of Finance Domain

The invoicing and settlement BPO business (recurring revenue) maintained a high growth rate of 53% YoY. Non-recurring
revenue saw an accelerated growth of 28% YoY by enhancing the sales and screening structures of the accounts receivable
financing business. Net sales of Biz Forward, Inc. was recorded from Q1.

(¥ mn)

300
MRecurring Revenue

Non-Recurring Revenue

200

150

100

Q4

FY11/17 FY11/18

36
17
2 2 ea @
0! ewm ma KR
Q1 Q2 Q3 Q4

93
74

77

14 16 16

Q1 Q2 Q3
FY11/19

256
55 i (YoY)
193 190 %% 190 191
| 176
+28%
147 17 :
194 122
o 138 126
133]
79 53%
. 5 59 63 70 +
28 32 4
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Qi
FY11/20 FY11/21 FY11/22

* Recurring revenue indudes monthly fixed fees, and settlement and associated fees of Money Forward Kessai. Non-recurring revenue includes net sales of Money Forward Early Paymentand Money Forward Synca, Inc., as well as postage fees of Money

Forward Kessai.

Finally, this is the Finance domain.

36
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The invoicing and settlement BPO business has grown by 53% YoY. Last year, we had made a lot of revisions
to the screening structures and other things to give it another look. Now that the structures are finally

established, we are starting to step on the accelerator.
This quarter, Biz Forward, a joint venture with MUFG, has started to contribute to sales.
Initiated Business Alliance with Toppan
Provides billing and settlement agent service platform of Money Forward Kessai for Toppan Inc.'s customers to promote

efficiency in settlement operations.
V' t-billing

TOPPAN

Conventional Using t-billing
transactions

Buyer credit  BUYET
screening
and invoicing

Requests
credit
screening and
invoicing

. ’

-’ - Egi’ ¢ W tbilling
. L Makes
d ,

2
=
=
3

Seller

payment

payment

!

As a topic, we have started an initiative to provide billing and settlement agent service platform of Money
Forward Kessai for Toppan Inc.'s customers.
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38

Initiated Business Alliance with SG Systems

Started providing SG Deferred Payment Powered by Money Forward Kessai to customers of Sagawa Express Co., Ltd. and
other companies of SG Holdings. The service meets requirements of the revised Electronic Books Preservation Act and helps

promote remote work.

Delivers goods ) ‘ sell
eller

From Credit Screening to
Payment Management

# 3L

Makes
Payment

Sends
Invoice

Credit BPO of Collects Confirms
screening invoicing payment payment

% A #1730 Service seller: SG SYSTEMS Co., Ltd.
B Service provider: Money Forward Kessai, Inc.

Likewise, for Sagawa Express Co., Ltd., we have started providing SG deferred payment services to customers
of the SG Holdings Group using our MF Kessai platform.

The above is the explanation for each domain.

40
Growth Strategy

0 Lo = Superior Back-office SaaS Platform
A g with Differentiated Go-to-market Strategy

° / Multiple Avenues for Future Growth
with Significant Synergies
o @ Disciplined M&A Strategy with Proven Track Record

° Q Leverage Existing Assets to Create New Opportunities

| would like to continue by reporting on the progress of our growth strategy.
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These four growth strategies have been in the same form since we raised the funds last year, but | will explain

them one by one.

First, superior back-office SaaS platform with differentiated Go-to-Market strategy.

Business domain

Product Lineup to Address Various Companies

Expanding product lineup to target medium-sized / pre-IPO and listed companies, in addition to sole proprietors and SMEs,
taking advantage of the strong product development capability.

tl ll]
»
Sole Proprietors

....... For sole proprietors Se—

@ Money Forward
Cloud Tax Return

SR
oo

ST

am
an
D . . . .
Medium-sized / Listed Companies
SMEs Pre-IPO companies

For Medium-sized / pre-IPO, and listed companies =~ ——— .

@ Money Forward
Cloud Accounting Plus

_..____..._.,_
}
1
i
i
i
i
i

i
@ Money Forward l
Cloud Accounting |

@ Money G/ MoneyF @/ Money

For every company size -~

[ 3/ Money Forward [ y [ y [ y @ ManeyForwird

& Money Forword

Cloud Invoice Cloud Expense Cloud Payroll  Cloud Social Insurance Box Cloud Tax Adjustment  Cloud Attendance  Cloud Contract Pay M “:/‘(’“9:1’"‘"”
J
e Mainly for accounting offices N ¥ Mainly for medium-sized companies g e
11
1
i
H ‘Money For:
. & Money Forward & Money!
i & V-ONE Cloud
I £ Cloud Payable
| @ Q nogeboo d é i Cloud HR Database Management
Automated Cashflow Analysis ! |
utomate:  Mowey Ferward S Money Forward
Bookkeeping and Budget Control i ! G Money/ HiTTO
. 5 X Cloud Fixed Asset Cloud Receivable Billing

Our product lineup has been

expanding considerably, and we are now able to offer a product lineup for

various customers from sole proprietors to listed companies.
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43
o

Product Lineup that Covers the Four Back-Office Areas of Accounting, HR, Legal, and IT

ally obtains

Automatically obtains  Makes payment
deposit/withdrawal data requ deposit/w wal data
Money Forward Cloud
series takes appropriate
- — s r 3 5 security and internal
Recelvable | Reconciliationf” \ Accounting data ( control measures
/ Money 2 M Forwion SN
@ Ronpe | dita_ .} & V-ONE Cloud |_data_§ @ oy P (SSO authentication)
| Cloud Receivable Billing Cash reconciliation/ Pay foe Busine
\ ) \_receivable management Transaction ) J
= =S ! & Money Forwird ! details Transaction Expense
- Cloud Accounting Plus details data
| @' MoneyForward ®oanageboard | Financial | Stores_y| @ /MoneyForwrd @ Money Forwrd § Accounting §
| Cloud Payable Cash flow analysisand  |” data data Cloud Box Cloud Expense
Management J ! budget control y { ) { HR
Payable data f Joumal data
] | Payroll and other HR data | L Legal
@ Money Forward &/ Money Forwlrd @/ Money Forwlrd @ Money Forward & Money Forword T
Cloud Fixed Assets Cloud Social Insurance Payroll and Cloud Payroll Attendance Cloud Attendance Cloud Tax Adjustment
other HR ata
Contract T ) T T T
L l Employee data
X Contract data . X E
< y rd @ Money & Money Forword H 1 T 'l‘ o
Cloud Contract Cloud HR Database IT Management Cloud Internal Al chatbot

Employee data

In particular, the development of products for medium-sized and listed companies is making considerable

progress.

The blue color you see is for accounting, yellow for HR, purple for legal, and orange for IT, centered on Cloud

Accounting Plus.
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Business domain

44
Adding Value Through Continuous Product Enhancements (1/2)

Additional function in STREAMED Enhancement in function
for sharing evidence for entering transfer slip
@ Money Forward Cloud Accounting
[ STREAMED _—
—— e @/ Money Forward P i:; = e .:; = =
: Cloud Accounting S =
=4 . _=
@ Money Forward oo Feohl

Cloud Box o

Enables user of Money Forward Cloud Accounting

and Money Forward Cloud Box o easily retrieve Raised accuracy of error'identiﬁcation in Money
files attached in STREAMED, a seivice that Forward Cloud Accounting by automatically
automates journal entries of paper-based _displaying a message when'an error is detected
evidence. Also meets requirements of the revised in data entries of transfer slips.

Electronic Books Preservation Act.

The most important thing is the development and improvement of products. We are making a lot of
improvements, and | would like to introduce a few of the most representative ones.

The first is STREAMED's function for sharing evidence. Attached files can now be easily retrieved with Money

Forward Cloud Accounting or Cloud BOX, and we are now firmly compliant with the revised Electronic Books
Preservation Act.

In addition, transfer slips often appear in accounting procedures. We have improved the accuracy of error
identification of transfer slip entry by automatically displaying a message if there is an error.
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Business domain

Adding Value Through Continuous Product Enhancements (2/2)

I SN

Function for automatically loading contracts, etc. Money Forward Cloud Receivable Billing for
attached to emails Salesforce
Q‘Money Forward Cloud Contract G.Money Forward Cloud Account Receivables
Enables loading contracts and other documents Enables end-to-end management of sales and
attached to emails and storing them on our receivables by loading client information in
service, making it easier to centrally manage Salesforceto Money Forward Cloud Receivable

digitized contracts. Billing via API.

Also, with regard to Cloud Contract, it is assumed that many cloud contract services are used, or users receive
contracts from such services, so if a contract is sent as an attachment by e-mail, it will be imported and stored
on the service automatically. Based on the user's consent, it is now possible to store the data, making it
possible and easy to centrally manage digitized contracts even if you use various services.

Moreover, Cloud Receivable Billing for Salesforce. Many of our customers are using Salesforce's system, and
by importing such customer and negotiation information through the API, sales and receivables management
can now be done all at once, making this service and update very popular.
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Business domain

46
Uniquely Positioned as a Highly Flexible Cloud-based ERP

Flexibly accommodates changes in operation flows and systems of rapidly growing companies.
Our strength lies in enabling phased or partial implementation without largely altering users’ existing operations.

Wide Range of Phased or Partial

Product Line-up Implementation High Scalability

O Q{g} O

Covers end-to-end back-office operations, Adopts an architecture that allows Is highly scalable due to seamless
including areas of accounting and finance, partial or phased system integration among modules
HR, and legal affairs. Ranging from implementation, for example, starting and API connections with third-party
processing contracts, issuing invoices, and with only expense module, or only services.
managing receivables, to accounting payroll and attendance modules.

Our product strategy is characterized by the fact that we have been introducing cloud ERP, which is more
flexible than One ERP, in stages and in parts, while maintaining scalability. So far, | think this strategy is
progressing well.

On the other hand, there is a challenge: master management is becoming more difficult for various services,
and we are currently working to centralize the master management.
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Business domain

Effective Market Strategy Depending on the Customer Segment

Customer Segment

Accounting Firms Medium to large-sized .

&/ Money Forward Cloud @/ Money Forward Cloud
Accounting / Invoice / HR etc Accounting Plus / Invoice
" Kc;zyc1 & Money Forward Cloud Payroll / Expense / Contract  MoneyForward Cloud
roducts A - |
X STREAMED ARG iy HRRe | o Tax Return etc
& V-ONECloud
Cloud-based i fiation
Bookkeeping Service falionand
e Management
}
oo Direct Sales Online Subscription : Direct Sales / Online Subscription
market P Partner Sales P
A tant CEO/CFO/ | Accounting Dept / HR Dept / Sole Proprietors /
Key Users COoUNtanEs Accountants | Admin Dept / Sales Dept Accountants
ARR : ¥1,264 million (YoY+35%)
- ARR : ¥ 8,727 mill (YoY+47%) ! \
KPI! it bRl # of Customers: 107,886 (YoY+34%)

# of Customers :

*1 Asof Feb 28, 2022

Next, regarding Go-to-Market.

93,803 (YoY+27%) /ARPA:¥93,031 (YoY+15%)

ARPA : ¥11,715 (YoY+1%)

47

As before, we have four target segments of users: accounting firms & their clients, SMEs, medium to large-
sized companies, and sole proprietors, and we are expanding our product sales in each of these segments in

an appropriate manner.
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Business domain 4
Q

Keyword Searches™ for “Money Forward Cloud’ Increased Significantly by
Promoting Brand Awareness

[ Keyword searches (from October 2021 to March 2022) ]

DELLONSBATRE!

A o

1.4-fold™

237 FANAREXNOA!
@ MoneyForward 259K

[-2-22e 2 B

(TV commercials)

TV commercials
begin

@ Money Forward 757K

NRMESACIRP

—SNNUAPERBN AR
PUEIRAS RS> RIS BABN

Oct. 2021 Nov.2021 Dec.2021 Jan.2022 Feb.2022  Mar. 2022 (Leaflet resembling a lyric card) (Digital in-taxi ads)

*1 The monthly pageviews of the Money Forward Cloud website (bizmoneyforward.com domain) via a keyword search (for Money Forward Cloud in Japanese)
*2 Companson of the total number of keyword searches from October 1, 2021 to December 31, 2021 and the same from January 1, 2022 to March 31, 2022

In addition, we have spent a great deal of money on advertising this time, and | believe that the results have
been good.

For example, as you may have seen in the TV commercial, there has been a 1.4-fold increase in keyword
searches, and we believe that this has led to the acquisition of users.
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Strong Partnerships with Accounting Firms

Focusing on helping accounting firms and their clients succeed, working through branches across Japan. 71%* of Japan's top
100 accounting firms have already introduced our cloud accounting modules.

Hokkaido - %
Tohoku F) MATCHPOINTs (D SUZUKA @<= Sfisiiwmm i G
Area FutureCreate i ) Cnturs partiers
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Koshinetsu

A= o it am mmtuA G.8. 7L VX BBEEA < A7 NATICAGA A&S.
Tt " maiazessans MCAZ 2 QDMMFC it

joKuriku

Area G000 BRREHS I—T :iﬂll‘tdkﬁ){—b‘)'—z l nYy Bricks UK

2 Ogusihara action = S4CCENE)
Kansai - = " 4 Soluti T - ; ik b o
TripleGood. ruziosron—=  FupopiEtiza ?x‘é'c'ffr'ri’,?a% iy vt rEsns (K patEaroez O sscririNERs

RENRA LA —

MWL EASIN

C:ug()kn O X IS M ERME ORI RIS URBORETT. ilhe — S IR TAE TR
IAN ZZUBAS AT~ i -3):

Shikoku Payi> ALUGREN RN ud S|N WAIBE A

Area

s 2 —
(V] Yoo = L G ommnemn &Gk, Wseagon-7 *T/\I[’.ARTNF,RS...

s
sriners i 7-U-20R

* Asof February 28, 2022. Calculated by Money Forward, Inc. based on “Top 500 Accounting Firms” in 2019 by Monthly ProPartner,

We also have strong partnerships with accounting firms. This has not changed since our founding.
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Currently, 71% of the top 100 accounting firms have adopted our cloud accounting system, and we feel that

Cloud Accounting is becoming the first choice for accounting firms.

Business domain

Enhanced Information Distribution to Accounting Firms and
Promoted Adoption of Money Forward Cloud

Ranked No.1™" in keyword searches.

[—58oF] BELOEESEL
> W F/E N 3

EThENRDOX) Y b« TX)y b ZRRH
 ___ ey § e

N

<

SHAFEERFIEXRRE]

BEtph e REREC b
BT BRI HA Y P ERB,

;:ﬁlf‘“m
TArNR  REoHERE

a HoLRICTAIVRAET !
&

*1 As of February 22, 2022.

RIBLHNHARXRTHLED

25V 7 FORUA

CECEER
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ABECRELENE EER L

INVOICE

RRRIEADHIGE I

We are also working to further strengthen our information dissemination for accounting firms.

We ranked number one in important keyword searches, and we are creating a variety of contents that will be
useful to the tax accountants who visit our site, such as attracting customers, tax system revisions, and
support for tax accountants who have been in practice for less than three years.
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Business domain

As a Cross-Divisional Project, Enhanced Both Products and Marketing
in Response to the Electronic Books Preservation Act and Digital Invoice System

(%]

[ Product development ] [ Marketing initiatives ]
QG;UF&’“$& ROWEMMEN LG | $PEXIBIL | MRTOBMLEARE Y RM !
2 ERS . &
SIERFIREERFEOR &
6 MoneyForwtrd h‘rﬁu— Ry 7zZ@N
23K EE
7 Q)“‘ &/ Money Forward 2l bt -
239K 28 Plus P - VM4 AN
soean @ Money Forward
259FBox
+ Released functions for attaching evidence and + Actively held seminars to share know-how on
correcting and deleting journal entries in tax return and responding to law revisions.
accounting modules, in response to revision of the
Electronic Books Preservation Act. * Prepared and distributed a manual (white paper)

explaining measures in more detail.

+ Strengthened link with STREAMED, thereby offering
end-to-end support, including for cloud storage of
paper-based evidence.

In addition, we are strengthening our product development and marketing efforts to respond to the revised
Electronic Books Preservation Act and the digital invoice system, which are expected to attract a great deal of

attention in the future.

In terms of products, we are strengthening our Cloud Tax Return, Cloud Accounting, Cloud Accounting Plus,
and Cloud Box products, as well as our marketing efforts.

The above is an explanation of the first growth strategy.
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Business domain ~
53

Enhanced Functions in Money Forward IT Management Cloud

to Reduce Hassle and Unnecessary Tasks in SaaS Management
Released an employee offboarding function (B) " that offers end-to-end processing of SaaS accounts of resignees, from
detection and notification, to deletion.

Q. Money Forward IT Management Can delete
accounts with just

three clicks

Cloud

Released employee
offboarding flow ()

Detects all accounts of resignee

Sends notification on Slack

Can delete accounts with
three clicks

Patent pending

*1 Patent pending.

As our second growth strategy, | would like to explain our multiple avenues for future growth with significant
synergies.

This is about SaaS management hassle. In the US, in particular, there are a great number of Saa$ services that
have emerged, and there is a growing need to manage these services.

We are releasing Money Forward IT Management Cloud.

We have begun offering an employee off-boarding flow that allows SaaS accounts of resignees to be detected
and deleted in one step. This is because it is not a very good security practice to bill them as is or have accounts
remain in place even if they leave the company. | believe that this is a very much needed service.
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Business domain

Held BOXIL SaaS AWARD 2022

Received applications from 289 services, marking a record high.”" Contributed to raising recognition of SaaS, with a total of 40

press releases being issued by applicant companies after the award-winning services were announced.
Will continue to work toward resolving marketing issues of all SaaS companies under the mission “for SaaS."
Best SaaS in Japan
Case Study and Ranking

SaaS Award 2022
2 - ‘ . Startup Award,
ARTAY "’ p il Small- and Medium-Sized Business (SMB) Award,
Large Enterprise Award, Saa$S Integration (API) Award,
Al and loT SaaS Award, Global Award, and
Product Development Award

dhaner
771

SaaS Trend 2022
Security Trend 2022, Communication Trend 2022,
No Code and Low Code Trend 2022,
s Big Data Trend 2022,
| . SME Back-Office Trend 2022, Retail DX Trend 2022, and
Vertical SaaS Trend 2022

BOXIL General Ranking
Collaboration, Marketing and Sales,
Back Office, and HR

*1 Total number of services. Some companies submitted applications for multiple services

Then, this is BOXIL. We held the SaaS AWARD 2022 and have been holding the AWARD every year. The
recognition of the contest has been growing considerably, and we have received 289 applications for this

year's contest.
55

Creating Unique Value Through Inter-Domain Synergies

Home domain
Q'Money Forward ME
Offers OEM to
financial institutions

Refers sole proprietor
Customers
(Tax return)

Connects and offers
functions of services 3
for corporates € Money Forward X

€&/ Money Forward Fintech Platform

@anageboard [ESTREAMED

< B0NILG= Marketing
[JBALES  BOXIL EXPO support and :
g collaboration &svovecs  HITTO Refers corporate
@ Money Forword /7 Manasement Gloud customers
Refers corporate
Marketing customers Refers financial
support and institutions
Offers OEM to
financial institutions

collaboration
@ Money Forward Kessai

(& Money Forward Early Payment

i
o SHIKIN sgsmvﬁ

Our unique strategy is to provide unique value through synergies between domains. | would like to share with
you three things about the synergy between each of Home domain, Business domain, Finance domain, and X

domain.
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The first is the referral of sole proprietor customers to tax return. The second is OEM provision to financial
institutions. The third is the connection and provision of functions of services for corporates.

Business domain

The Number of Users Who Also Use Money Forward ME Increased by 1.5-fold YoY.

The Money Forward ME function for automatically loading deposit/withdrawal data to Money Forward Cloud Tax Return
was received favorably.

[ Users who also use Money Forward ME*! ] i AHREE X
£ -
Users) B Users who also use Money Forward ME @ ¥5 0 0
120,000 BES
107,866 A
O 2022#38273 (B) v
100,000
80,448
80,000 & L
G sEng
60,000
Enables Automatically loading
40,000 0 EERd deposit/withdrawal data from
Money Forward ME to
i Money Forward Cloud Tax Return.
20,000 37,661
0
FY11/21 FY11/22
Q1 Qi

*1 The number of users who use Maney Forward MEamang paying users of Money Forward Cloud Tax Return,

This is the number of users who also use Money Forward ME.
As you can see, we have grown from 25,058 users to 37,000 this quarter, a 1.5-fold increase.
This service is very popular because it can be automatically linked to Cloud Tax Return from the

deposit/withdrawal data entered in Money Forward ME, making tax returns much easier if ME is used
properly.
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57

Jointly Developed Smart Life Designer, the First App Offered by Sumitomo Mitsui Trust Bank,
with IBM Japan.

Will promote app installation and offer simulations and information on wealth formation to individual users, including
customers of Sumitomo Mitsui Trust Bank, Limited, and employees of companies participating in the defined contribution
company pension plan provided by the bank.

Money Forward X, ZHE R EMBITOT7TIEXFMRE
P7VTHZ. EEDIF1

Smart Life Designer
A=D1 IRS 15—

AE10056RRCA TRBRERE
BT TB7TITY

This is the second of the synergies.

Simulation Function

Estimates necessary funds for one's future by
simply entering one’s family structure, income,
and residence status in two steps.

e PFM Function

Visualizes personal finances and assets by
connecting with bank accounts, credit cards,
defined contribution pensions, and other
financial services.

e Information Distribution Function

Provides information specific to trust banks
that can help users think about their wealth
formation and life plans.

This is an application that Sumitomo Mitsui Trust Bank is working on, called Smart Life Designer, which we
developed jointly with IBM Japan. Money Forward X has developed this by taking advantage of our expertise
in developing services for individual users.
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Planning to Release DXF, a DX portal for SMEs, This Summer,
19 Regional Financial Institutions Are Expected to Participate "

Will promote DX among SME clients of financial Institutions by providing digital services with comprehensive and intuitive
Ul and UX that can be used in daily operations.

Overview of DXF (DX portal for SMEs)

(X S =
£ G a0
e
5 — Workflow || Schedule | "R [ ol -’ =]
Financial <+
institutions Support in implementation and operation
+

Financial institutions promote DX
of regional SMEs

Simple and affordable digital services

Region-specific contents

*1 As of February 24, 2022.

Finally, this is the third service.

[ Regional financial institutions slated to participate ]

i BBRMIRT B P P8ET G mmiws  WERRF
| © pu 5 62t 7 | = BEET Ve LAITEN ~ wmitms
fﬁnn- [ S22 83 F G pERT  TESXESS
P EUB—RT M EHRT G mexvrmi $8 N+-BA
#Hoseam-v7o2 (3 1@IBRTT
(2 Money Forward

Supporting first step in digitalization of regional SMEs by collaborating
with regional financial institutions.
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| mentioned earlier that Money Forward X is currently putting a lot of effort into this project, and 19 regional
financial institutions will be using it this time. This can be used from this summer.

This is an initiative to promote DX for financial institution clients, and to provide a portal site for DX services
that can be easily introduced even by those who are not familiar with IT, since rich SaaS services are difficult
for those who are not familiar with IT to get started.

First of all, this initiative is to support the first step in the digitalization of small and medium-sized businesses
in the region. If they grow from here, we would like them to use our Cloud Accounting and other services. This
is a service we provide to users in the step before that.

60
Our M&A Strategy and Track Record

o Expansion of Product Line-up
FSTREAMED ~ @anageboard

Upsell products to existing customers (accounting firms (November 2017) Lty 2018)
and corporates) for ARR expansion
Business / &% KHANES il & HiTTO
Expand range of best-in-class solutions to further enhance (Octobier 2020) (December 2021)

Back-office SaaS line-up to medium to large-sized/pre-IPO companies and

listed companies
% Nexsol % SUSTEN
Expand financial services and enhance value proposition (Contract signed in April 2022 (March 2022)

*Susten Capital Management Inc. is an equity method affiliate

J¥emekari g Bizzi

s (June 2021) (September 2021)

e Expansion of TAM(Geographical Expansion)

Mult

® Access to cloud back-office SaaS market in SEA

stakes in Mekari, FlowAccount, and Bizzi

Business / e Expansion of TAM(Business Area Expansion) \O’, BOXIL (52a8)

SaaS Marketing @ Enter SaaS marketing business which has large market potential (February 2020)

Next, the third point is M&A.

The three strategies that we have set forth have not changed. As a track record this time, we have added
Nexsol, and SUSTEN, to which we invested.
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HOME domain
61

Expanded Alliances, Including M&As, at an Accelerated Pace

With the aim of resolving financial issues of users, various service developments and alliances progressed steadily in a business
realm where the total addressable market (TAM) is over ¥800 billion".

iFENE
TSUKURUBA @ L)
Operates cowcamo, a distribution Online provider of life insurance, with
- platform for existing and refurbished over 470,000 contracts.
homes, with over 270,000 registered users. The number of assessments

Released Money Forward Housing. conducted for reviewing insurance has

exceeded 36,000.

Real
Insurance
FP [ sxanrei-rr—  Nexsol Estate ¥200 billion
¥80 billion 7
IFA DD %) SUSTEN
Connected IFAs (i, asset management advisers) FP/IFA Asset Provides Japan's first fully pay-for-
in addition to FPs to Money Forward Financial / 3 Management performance automated asset
Planning to provide free consultation ranging from Consultation ¥180 billion management service SUSTEN.
life planning to asset management. ¥70 billion

Additionally invested to convert it into
an equity method affiliate to further >P.64,65

accelerate business alliance.

Nexsol Co., Ltd., which provides an FP consulting
service, decided to join the Group.

Tax Return | Electricity
¥70 billion ¥100 billion

Syménergy

Through the collaboration, users can

@/ Money Forward

25OFEESRS

Enables tax return via smartphone app ! 5

Seamless data integration with Money Forward ME. subscribe for electricity 3% cheaper than

The number of users who also use Money Forward ME the standard prices offered by incumbent
increased by 1.5-fold YoY. utility companies.

*1 Including TAM of PFM services (¥200 billion). TAM of tax return service is not included as it's included in that of Business domain

In particular, we have always said that we would like to provide a variety of services and added value to the
12.8 million users of Money Forward ME, especially in the Home domain.

The first is the consultation effort with FP and IFA. The second is asset management. This is a collaboration
with SUSTEN. The third and final point is real estate, where we are strengthening our cooperation with
TSUKURUBA.

HOME domain
62

Nexsol, Which Provides an FP Consulting Service, Decided to Join the Group

Aiming to improve user experience and expand the user base of financial services by partnering with
Nexsol Co., Ltd., which has expertise in financial consulting using Money Forward ME data.

. | Representative Director
Corporate Overview ] = P
[ P Michiteru Kokatsu
Company name Nexsol Co,, Ltd. Engaged in financial planning and asset

management advisory services with a focus
on risk management at a foreign-affiliated
insurance company. Launched a startup
with the desire to provide optimal
proposals to customers.

The company now has branches across

Date established July 3,2014

Headquarters Chiyoda-ku, Tokyo

Offices Tokyo, Kanagawa (Yokohama and Hiratsuka), Japan, including in Tokyo, Yokohama,
Shizuoka, Nagoya, Kobe, and Fukui Hiratsuka, Shizuoka Prefecture, Nagoya,
Kobe and Fukui. Engages in consulting and
Employees 51 (as of March 31, 2022) advisory services as a financial planner and
actively holds financial seminars.
: Net sales: ¥538 million
Operating Operating profit: ¥42 million
results’! P! T [ Features of Nexsol Co,, Ltd. ]
(FY6/21)
Capital ¥1,000,000 0 Conducts consultations on financial planning
+ Life planning and financial asset management by actively wilizmg Money Forwand ME data
design o Has a nationwide network of customers, FPs, and
* Inheritance planning financial experts
Businesses + Corporate risk management and business
succession Offers wide-ranging support in the area of finance,
+ Professional service firm network and insurance including insurance
agent sales

*1 Balance sheets will be consolidated from Q2 and profit and loss from Q3 of FY11/22

The first point is FP consultation.
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Nexsol, a provider of FP consultation services, has decided to join our group. The company, led by President
Kokatsu, was originally engaged in financial consulting using Money Forward ME. The company has 51
employees, including highly experienced financial planners who provide consultation and insurance proposals.

We are working together to create know-how in areas where the real and the internet are connected and
where we do not have the know-how, and we will apply it to online services as well.

Jointly Enhancing Usability of Money Forward Financial Planning

Aiming to enhance value to users by combining personal finance and asset data retained by Money Forward with the
information accumulated through consultations by Nexsol.

Users with various concerns

~m & A
»

Vague Insurance Post-retirement
anxieties finances

@ Money Forward  Financial Planning

Nexsol

Further promotes alliance for
Money Forward Financial Planning

=3

o~
7 "
Takes notes on Financial life plan
Money Forward ME simulation

« Simulates financial life plans using Money
Forward ME data.

+ Accumulates information obtained during
interviews on Money Forward ME, with the
aim of raising convenience for users and work
efficiency of FPs.

Offers various financial planning services through

Money Forward Financial Planning

o Proposes our life insurance solutions and

expands of user base

- ¢

Consultation Insurance
via chats policy review

Ill

« Offers optimal proposals to users by reinforcing the

function for insurance policy review with the new FP
consultation function.

« Aims to expand user base by promoting sales of life

insurance solutions to customers of Nexsol.

Consultants of Nexsol
spread out across Japan

e Proposes our other financial services

to users
/'
(4 e )
~ PR -
=
Electricity Automatic  Advice on PFM
plan review  investment

+ To address issues of users that were

presented during FP consultations, proposes
optimal services not only related to insurance
but also among the various other services that
Money Forward, Inc. can introduce and
provide (e.g., electricity, asset management,
and advice on PFM).

By combining our user data with Nexsol's accumulated know-how through consulting, first of all, we would
like to provide consultation on what kind of service to create in our online Money Forward Financial Planning,
as well as life insurance proposals, and to gain new channels of recognition for our services.

Our next step and what we would like to do is to propose solutions to financial issues for many users by using
Al and other means based on this kind of know-how.
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HOME domain

Additional Investment in Susten Capital Management, Provider of an
Automated Asset Management Service

Susten Capital Management Inc. will utilize procured funds to accelerate service developments, including for the release of

smartphone apps. Will continue to jointly develop functions catering to users of Money Forward ME, which is connected to
data of users’ assets totaling approximately ¥18 trillion."

64

Can enjoy benefits from [ Features of SUSTEN ]
global economic growth

+ Offers a total of 36 portfolios categorized into nine
types according to the needs of each user. This
includes portfolios based on an absolute return

e investment strategy (which are less susceptible to
Fetuirris, which:are fluctuations in the stock market) that are difficult to
not affected by the provide in incumbent wrap accounts or through robo-
economy advisors.

+ Provides the world's top-class diversified investments
by conducting in-house R&D of investment models
and combining the latest financial engineering

Keeps risks low theories with machine learning.
and seeks to

preserve assets

*1 Money Forward invested ¥0.65 billion, with accumulated investments totalling ¥1.05 billion. After this additional investment, Money Forward will hold approximately 16.6% of the shares of Susten, and It will be an equity method affiliate
*2 Total financial assets in accounts connected to Money Forward ME and services for individuals provided by Money Forward X. As of March 23, 2022

The second item is the additional investment in SUSTEN, a provider of an automated asset management
service.

WealthNavi is leading the way in the robo-advisor industry, but SUSTEN is characterized by its strategy of
pursuing absolute profitability, regardless of the market conditions.

The company was originally founded by two former Goldman Sachs employees, so it offers the world’s top-
class diversified investments.
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HOME domain

Three Strengths of Susten

Provides sophisticated investment services, traditionally only offered to institutional investors, to individual users at a low
price. Aims to “create a sustainable society where everyone can live with peace of mind."

Financial Engineering Theories Low-Cost Schemes Pure Performance Fee
and Machine Learning
Seeks to gain profits while also protecting Has adopted the first system in Japan™! As Japan'’s first asset management
assets with proprietary investment strategies.  in which the company sets up and service "2 based on a performance fee-
manages its own funds, striking a good only structure, it enables users to easily
balance between cost effectiveness and start and continue investments.
flexibility.
*1 Japan's first service in which the discretionary investment business that manages investment accounts sets up and manages its own investment trusts (based on research by Money Forward, Inc. and Susten Capital Management Inc)
*2 Japan's first discretionary investment service offering global diversified investments that has adopted a performance fee-only structure and does not charge a base fee (based on research by Money Forward, Inc. and Susten Capital Management Inc.)

They have adopted low-cost schemes, based on financial engineering theories and machine learning. What is
also interesting is that the scheme is completely performance-based, meaning that if they do not make a
profit, they do not receive any compensation. | think it is quite a challenging, regional policy. The company
manages the fund with such a policy.

While sending customers to these companies and sustenance funds, we would like to create a world in which
users can absolutely make a return.
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Business domain

Progress in HITTO's PMI

Actively collaborated in sales and marketing as well as product development.

[ Collaboration in product development ] [ Collaboration in sales and marketing ]

BHEOE, SAMMRE ! & HiTTO

RHBANSPR, ABBORALRHN - ERASROM L

#HARFAIFYY bRy b

; . : RRAD S OMVADENGEEBIL ! "\ 2
- & ~ 2022547148 (k1 11:00-12:00 é I
\
1 <> ‘

HITTORS R mitan v 2-749=K
A Bit cit 28 HTTORME

Wl $adk

» The tech lead of HR service of Money Forward

Cloud joined HiTTO Inc. to lead post-merger + Holds a joint seminar every month, with more
integration (PMI) and has already recruited six than 100 participants transferred from leads of
engineers. Money Forward.

» Collaborates with the Al Forward Division of « "“HiTTO Business Division” was set up within
Money Forward, Inc. to promote R&D of Hi770's Money Forward to jointly promote proposal
common Al model. activities.

The third point is HITTO’s PMI.

This is a sales marketing product, and we are strengthening our collaboration despite various challenges.

In terms of product development, the person responsible for development in the HR department of Money
Forward Cloud has joined HiTTO as a PMI officer, and six engineers have already been hired, which | believe
will be very significant for future promotion.

We are also working with Money Forward's own Al Promotion Department to develop a common Al model
for HITTO's services.

In addition, on the sales and marketing side, we would like to achieve more growth than ever before through
M&A by conducting new proposal activities or holding seminars to existing Money Forward customers.
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HOME domain

Released Money Forward Housing in Collaboration with TUKURUBA

Enables users to more easily consider when to sell their property based on their mortgage balance through a simple property

price valuation.

HBI=-DIT>ar,
ey els)
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@/ Money Forward &L
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+ In addition to offering instant

Al-based valuations, a
professional agent of
TUKURUBA Inc. assesses real
estate value taking its interior
into consideration, based on
photos submitted online.

By connecting mortgage
information to Money Forward
ME, data is automatically
reflected, allowing for smooth
simulations.

68

Finally, 1 would like to explain the fourth point. This is the development of a new business/product that

leverages existing assets.

This is the partnership with TSUKURUBA that | mentioned earlier. We have launched a new service called

Money Forward Housing.

If you fill out the mortgage information form and use certain information, we provide realistic data on how
much your property is currently worth and how much profit you can make by selling it now, by conducting an
appraisal that also takes into account the interior value of the property to help you buy and sell.
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HOME domain

Added Smartphone Expense Review to the Money Forward Fixed Cost Review Series on April 13

Helps users improve their personal finances by suggesting optimal smartphone plans.

from 100+ plans
HBIICEY RV BERRED
- :”
17$ﬁﬁj7 1 Enables finding the perfect
plan considering user’s
9 preference for connectivity

quality

Q. Money Forward BIEBOREL o Suggests the best deal | \
A 4

#H

1004 LEDT 5 >

ARBEANTHEY

asru
ROBLIEEGL ! asra
HRT5 EROTOTT | HTAMANLAC LS
| YKEDRRELIS!

Can recommend family plans A 6

e with multiple lines (up to
four lines) w

Also, as for the fixed cost review series, we have been working on electricity and insurance costs.

69

A big one is the optimal review of smartphone rates. It is complicated because there are many different plans,
but we have also added a smartphone rate review service that shows the most economical plan from more

than 100 plans.

The above is an explanation of our strategic initiatives.
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71
Issued Integrated Report and ESG Data (Japanese and English) Today (April 13)

Integrated Report 2022 elaborates further on our thoughts regarding sustainability and on our value creation process. We
have also disclosed ESG data, including specific figures in the areas of HR and governance.

i
. i
Value Creation Mission  Money Forward. Move your life forward. Vision  Becoming the financial platform forall.

180,000
12,000,000
360,000

orvward

21 To drive our employees’
E1 potential forward

* Figures shown above are as of November 30, 2021

As for other initiatives, we have released our integrated report and ESG data today. We have updated many

points this time. The key point is that we have disclosed a lot of specific figures, especially with regard to
personnel and governance.

There has been a great deal of attention paid to human capital. We would like to provide a clear explanation
of how we will utilize our human capital to grow the Company and contribute to society.
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72
Established the Sustainability Committee

Established the Sustainability Committee to bolster efforts in sustainability through holding regular discussions with external
directors and senior executives of each business division.

f E { k.
Sustainability Committee
Reports @ Participants
status Chairperson: Representative Director, President and
CEO
Members: Executive Officer/Head of Sustainability Coonarate g oy
Money Forward, Inc. and persons appointed by Board of Directors "___f__"____. Liaisons within the
Board of Directors * External directors and senior executives of each Grou
| business division also participate as necessary. 2
Monitors [ @ Meetings
delegated [EmenthY
initiatives Committee’s Office
. J . =

We have also established a Sustainability Committee, chaired by myself, which regularly discusses with
external directors and reports to the Board of Directors on what needs to be done to promote sustainability.

73
Establishment of Council of External Officers

Enhance monitoring and supervision of the management by regular discussion with the external officers (external directors
and external members of the audit and supervisory board) .

[ Corporate Governance Structure (As of February 21, 2022) ]

General Meeling of Sharehclders

Appoint/Dismiss Appoint/Dismiss Appoint/

Dismiss

Board of Audit & e
Directors Supervisory Board

Reoort

Recommend

Nomination and
Compensation Committee
(Advisory Committee)

: Report Accounting

Select/Supervise/Remove | Report Cooperate: Auditors

(Auditing Firms)
Council of External
Officers
Proposal
Report :
Representative Director, Internal Audit Bt
Presidentand CEO Office
:Accounting
Internal ¢ 2
g l& Audit ; G
Divisions :

Also, this is the second point in governance.
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We have newly started an initiative to improve the quality of monitoring of our executive divisions through
regular exchanges of opinions at the Council of External Officers, namely Outside Directors and Corporate
Auditors, in which no internal personnel are involved.

Policy for Medium-Term Growth Investment and Guidance for FY11/22

Aiming to sustain a growth rate of 30 to 40% in net sales.
In particular, we will focus on raising recurring revenue represented by SaaS ARR and accelerate upfront investments mainly in
Business domain. Maximize cash flow over the medium to long term while making disciplined investments.

[ Forecasts for FY11/22 ]

Net Sales CAGR
® FY11/22 consolidated net sales are expected to be
Of ~s (o)
+ 3 0 0 +4O % ¥20.32-21.89 billion (+30 to 40% YoY), with Q2 net
sales projected at ¥4.75 to 5.07 billion (+19% to
0, -
20,322~21.886 27% YoY), and Q2-end SaaS ARR at ¥13.58 to 13.98

Lower end - Upper end billion (+34% to 38% YoY).

15633 ® InFY11/22 Q2, plans to spend ¥1.6 to 1.8 billion on
1,318 advertising and promotion and expect EBITDA to

7157 I fall between minus ¥(1.4) to (1.9) billion.

4,595
isga. 0 I I ® Regarding profit/loss, we will continue to disclose
| . projections for the following quarter.

FY11/18 Yy FYiye2 Friy23 Friyz4

nd alome) (Consolidated) (Consolidated) (Consolidated) (Consolidated) (Consolidated) (Consolidated) (Consolidated) (Cons

* Chart above is created by projecting annual growith rate of net sales at +35%

Finally, | would like to discuss the outlook for our future performance.

The major policy remains unchanged from the previous announcement. The goal is to achieve a continuous
sales growth rate of 30% to 40%.

Q2 sales are expected to be JPY4.75 billion to JPY5.07 billion, or 19% to 27% YoY. We expect SaaS ARR to be
34% to 38% YoY.

The price increases announced last year for X and Cloud SME will take effect in Q3 and Q4, so we expect total
growth to be 30% to 40%.

In Q2, we expect EBITDA to be negative JPY1.9 billion to negative JPY1.4 billion, as we would like to spend
about JPY1.6 billion to JPY1.8 billion on advertising, as the effect of advertising is still very good.

As for the profit and loss forecast, we will disclose the forecast for the next quarter again on an ongoing basis.
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76
FY11/22 Earnings Forecast

SaaS ARR at FY11/22-end is expected to be ¥15.7 to 16.8 billion (+40 to 50% YoY).

¥mn)
(i W Home :premium charges

18000 g gusiness solo proprietors 15,718-16,841 [ FY11/22 Forecasts ]
(Lower end-Upper end)

Business ‘corporates

16,000 +31% or more
mX recurting revenue ﬂ e ;
i +39%ormore @  Place top priority on boosting SaaS ARR, and accelerate
: Finance recurring revene upfront investments, especially in Business domain. Aim
to achieve ¥20 billion in SaaS ARR during FY11/23.
12,000 11,227
6066 ﬁ ® FY11/22-end ARR of corporate customers in Business
g aiin domain is projected to exceed ¥10.9 billion (+47% YoY
i 10853 +47% or more
5000 e or more).
6319 . .
000 witn 7374 ® The upside of SaaS ARR (difference between lower end
— e and upper end) is assumed to mainly consist of ARR from
O e pia 3827 corporates in Business domain.
A ] s - 1092 +26%ormore g Wijll maintain soundness in unit economics while making
d = 857 TR = PR 5 ape
flase a7 B 5 agile investments in recruiting and marketing. Specifically,
4 - 1100 1,380 1724 +20% or more e P
0 643 B92 2 customer acquisition cost (AC) payback period™ is
FY11/17-end  FY11/18-end  FY11/19-end  FY11/20-end  FY11/21-end  FY11/22-end anticipated to be between 24 and 36 months.
Results Results Results Results Results Plan

* Net sales from premium charges of Money Forward for XX, which targets financial institutions, have been revised retroactively since charges will be recognized in X domain from FY11/22. There is no impact for cansolidated net sales and ARR
*1 See p92 for details

This is SaaS ARR.

We will continue to accelerate upfront investment, especially in the Business domain, and hope to achieve an
ARR of JPY20 billion as early as 2023.

As for CAC, investment efficiency, the payback period is targeted to be within 24 months to 36 months.
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FY11/22 Net Sales Forecast by Each Business Domain Based on Lower End Projections

Net sales in SaaS applications for back-office operations

are expected to grow rapidly by over 39% YoY.

(¥mn)
W Business : 5aas applications for back-office operations
P P 20,322
20000 M Business : SaaS marketing 950 +24% or more
BHome 1,997 +6% or more
ox 15,633
+23% or more
15,000 DFfinance
+24% or more
11,318
743
10,000 1422
7157
+39% or more
5,000
6,048
0
FY11/19(Consolidated) FY11/20(Consolidated) FY11/21(Consolidated) FY11/22(Consolidated)
Full-Year Results Full-Year Results Full-Year Results Full-Year Forecast

* Net sales from premium charges of Money Forward for XX, which targets finandial institutions, have been revised retroactively since charges will be recognized in X domain from FY11/22. There is no impact for consolidated net sales and ARR.
* Includes other net sales

This is the lower end projections of sales by business domain.
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As you can see, we expect to achieve a solid 30% or more YoY growth, and the lower end of the growth range
of 39% for the back-office business in Business, 24% for SaaS marketing, 23% for Home, 6% for X, and 24% for
Finance.

~
(os}

TAM' Continued to Expand, Driven by Expansion of Business Areas and Services

Continue to develop our business in this huge potential market, which totals 4.3 trillion yen,
and aim for further growth.

+ SaaS
Marketing

Corporates™

Financial Institutions™*

+ Receivable

. Financing /
+ Digital

x And Factoring™®
Transformation

of Financial ‘
Institutions ./
+ Back Office ‘./

PFM Saas‘/ ‘
/o/‘

YO.8tn
2012

including back office Saas, Saas marketing. See *5 for receivable financing and factoring markets. *4 Calculated based on the market size for the Japanese contract software development market size aci
Ministry of Economy, Trade and Industry's 2018 Basic Survey on Information and Communications Industry multiplied by an estimated market share. *S Calculated based on an annual required working capital for Japanese compan

fees received

*These figures are not intended as an objective indicator of the size of the market for our businesses as of December 2021. Actual market size may differ from this estimate due to the limitations peculiar to such third party research and publications in terms of their accuracy.

This is no different than before. We are still developing our business in a very large market, and we are
determined to achieve further growth by aiming to be number one in each domain.

That is all | have to say.

Thank you for your attention.
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